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Agency Aligned Communications  
and Education Goals 
AGENCY GOAL 5 & 6: 
Enable program and institutional capabilities to conduct 
NASA’s aeronautics and space activities. 

To share NASA with the public, educators, and students to 
provide opportunities to participate in our Mission, foster 
innovation, and contribute to a strong national economy. 

DIRECTORATE GOALS: 
Increase public awareness of the marvels associated with ISS, 
 including world-class research/technology advancements and  
 tangible daily benefits to humanity 
Articulate meaningful, exciting and viable missions and uses for  
 SLS and Orion MPCV as part of a capability-driven approach to  
 multi-destination human spaceflight exploration 
Engage the public and Congress in understanding the reasons  
 for exploration in a way that is exciting to young people 
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It’s more important than ever to engage the public. 
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We have been very busy… 
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Traditional Media   
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Connecting Scientific and Human Exploration 
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Special Feature: USA Today 
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Web Communications   
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Exploration Video Products 
•  “Future Frontier”  SLS,  On Camera Talent, No Narration, Length: 3:42 

•  “Building Momentum”  Integrated Program Video, Music/SFX, Length: 4:54 
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Video: America's New Paths in Space 
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Simulations and Interactives 
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“Spot the Station” 

12 



Informational Print Products 
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Presentations: Mobilizing the Workforce 

The HEOMD Ambassador’s Program coordinates external speaking 
engagements while working with NASA Ambassadors to develop  
presentations suitable for various event settings and target audiences.  
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Audiences: Children, Stakeholders, General Public Topic: 
The Future of Human Spaceflight 

Human Spaceflight Story 

Human Spaceflight Status  

The Challenges of  
Human Space Exploration 

Innovation At Work 

Why Do We Explore? 

NASA Careers 

NASA Kids Club 

HEOMD Directorate Overview 



2012 Exhibits 

Endeavor in California parade 

Atlantis begins transfer to KSC 

15 

Discovery flies over Washington, DC 

Enterprise floating to home in NYC 



Social Media 

SpaceX Launch to ISS Google Hangout 
between NASA 

Administrator and Elon 
Musk 

Virtual Q&A with Orion 
Program Managers 

Through Social Media 

NASA Social Group Photo at the Goldstone Deep Space Complex in California. October 2012 16 



Mobile Applications 

ISS Live 
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NASA 3D Resources 

18 



19 



Mission-Based Engagement  

Piece 

We take every opportunity to make our 
hardware, scientists and engineers 
available to a broad audience for public 
engagement purposes. 
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Orion Hardware Tour 

American Airlines Center 
Dallas, Texas 

Our first visitor, Jackson signs the crew 
module panel at the Science Museum 
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Educator Professional Development  
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Problem Based Learning  

Lunabotics NASA 
Great 
Moonbuggy  
Race 

Rocketry Challenges 
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NASA Unique Opportunities  

Microgravity 
University 

Outreach Video File Thumbnail 

Nanoracks 

Credit: SSEP  

Student Spaceflight 
Experiment Program 

(SSEP) 

Goldstone Apple Valley 
Radio Telescope 

Zero Robotics 
Competition 

(with SPHERES facility) 
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Diverse Audiences 
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Partnerships  Texas Instruments 

Minnesota Museum 

Museum of Science & Industry (MOSI) 

Mission X: Train Like An 
Astronaut Texas  

Instruments 

Vehicle Recognition 
for Pipeline Threats 

Planetary Data Accessibility 
and Applications 

Robonaut Tasking 
and Movement  

NASA Tournament Lab 
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•  Over 3.2 million paid admissions to NASA Visitor Centers each year 

Coast to coast United States footprint 

Represents one of the most identifiable brands in the world, known for 
space exploration, advanced technology and advancing the human 
pioneering spirit 

• 

• 
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Looking Forward 
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NASA Communications and Education 
using NPR 7120.5E  

HEOMD Transition Activities 
•  Discussing new requirements for program and projects with 

HEOMD Divisions 
–  Divisions will serve as the voice for their programs 

•  Establishing HEOMD Education & Communications Frameworks 
to aid in aligning division, program, and project efforts 
–  Operating Principles 

Outcomes and Objectives 
Target Audiences 
Standard Metrics 

– 
– 
– 

•  Discussing requirements with Center Education and/or 
Communications Directors to ensure collaboration with 
programs/projects 
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Improved Coordination 

The purpose for this change is to better plan, define,  
and implement program and project education and  
communications activities and ensure all Agency activities  
in the area of education and public engagement are:  
aligned with Agency strategic goals and priorities;  
outcome driven; and appropriately evaluated for  
success.  This change reflects my desire that the Associate 
Administrators  for Education and Communications gain  
adequate insight  into all Agency education and  
communications activities and are able to influence the  
expenditure of our precious and limited funding to enhance  
and more effectively tell our story and inspire the youth  
of America to seek studies and subsequent employment  
in STEM-related areas.  

                    – Bolden, Sept. 18, 2012 Memo to the OICs 
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Watch our progress: 
http://www.nasa.gov/exploration 

Connect with us through  
Your favorite social media: 
http://www.nasa.gov/connect  
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Questions? 
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